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Anonymous Case Study 02

Zero-to-One Business Creation
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Market Insight - Business Model - Brand - Service Network - Digital Authority - Community - AgeTech

The vision belongs to the client.
CT Business helps turn that vision into a sustainable business.
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Interior Design x Accessibility x Home Safety x Maintenance x Wellness x
AgeTech
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Home Safety x Wellness x AgeTech x Ageing in Place
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— Community & Social Purpose — AgeTech Differentiation

14. Key Strategic Insight | #Zi0 FE & RAE
AR EEN LR, SRS EEEdosk [RER) , MEmese, B, HEEg, Sk FEr
TS TE R — @R F 2 H,

FRAFLERRE B,
MR —EBE—F A DDA, WRE A —EEER,

15. CT Business Philosophy Demonstrated by This Case
% PR PSR ELY)L, CT Business FUEIE, Bl misiigs, RN, MRS, &7k R FHEE
17, SRS LR — 8 T LAR R . FTLLEAERGEEE, WL REEVRR S,

The vision belongs to the client.
We help turn that vision into a sustainable business.
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